
Guyancourt, 28 April 2016 

 

For the 8th consecutive year, Coved (the waste management subsidiary of the Saur Group) is partnering 

the French Tennis Federation (FFT) Yellow Ball Campaign, and organising the nationwide collection of used 

tennis balls known as the 'Tour de France Coved Balle Jaune'. Since 2008, 6.9 million balls have already 

been collected and recycled. The campaign expects to break through the 8 million barrier this year. 

 

Between 25 April and 20 May this year, two Coved trucks will travel the length and breadth of France. 

Their aim will be to collect more than 1.5 million balls gathered by 38 participating French Tennis 

Federation leagues over France. The balls collected will be ground down to produce rubber granules at the 

company's production site in Passel. This material will then be used to create sports surfaces for hospitals 

and social, healthcare and educational institutions.  

 

In last year's Yellow Ball Campaign, Coved covered around 5,500 miles to collect more than 1.4 million 

balls. It is the only company in France to carry out this type of collection. 

 

Coved applies its values of honesty, commitment, local presence and service in the context of a dynamic 

circular economy. Reducing waste and recycling materials offer a real alternative to the linear produce- 

consume-throwaway model. So it is only natural that Coved has partnered the French Tennis Federation in 

its Yellow Ball Campaign since 2008.  

 

"Ever since 2008, Coved has been delighted and proud to make its expertise available for the recycling of 

tennis balls and to partner a national event in which people, the act of giving, and the personal involvement 

of everyone concerned are powerful values", says Coved CEO  Sylvain Joannon. "The social supportiveness 

and cohesion generated by this commitment, together with the funding of some thirty sports surfaces by 

FFT leagues since the campaign began, contribute additional value to this partnership". 

Press contact:    Agence FTI Consulting  Astrid Villette  Tel.: +33 (0)1 47 03 69 51 - +33 (0)6 74 91 48 05 - 

Astrid.villette@fticonsulting.com  

About Coved: The waste management core business of the Saur Group provides a comprehensive range of services for waste 
collection, the cleansing of public spaces, and waste sorting, processing, storage and recycling. Key figures: 3,000 employees, 5 
million residents served, 1 million tonnes of waste collected annually, and 2.4 million tonnes of waste processed.  
 

About Saur: The Saur Group is a provider of delegated environmental services management, and supports local authorities and 

industrial companies in the successful implementation of development projects in water supply and treatment (Saur), waste 
management (Coved), engineering (Stereau), infrastructure services (Cise TP) and leisure (Blue Green and Flower Camping). 
Internationally, Saur has an operational presence in Armenia, Poland, Saudi Arabia, Scotland and Spain. Key figures: net revenue 
of €1.6 billion, 10,000 local authorities contracted, 12,000 employees and 18 million residents served in France and worldwide. 
www.saur.com. 
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THE STAGES OF THE CONVERSION PROCESS 

Recycling  
The tennis balls are first delivered to two Coved facilities, and then taken by truck to a plant where they 
are ground down into granules. The granules are separated from the yellow fabric outer coating by 
suction.  
 
Surface coating  
The sports surface coating process usually begins with a base layer of asphalt laid by a civil engineering 
contractor. The granules delivered by Coved are then mixed with a polyurethane resin binder and poured 
on-site to create a 'flexible' coating between 1.5 and 2 cm thick. 50,000 balls enable production of 1 
tonne of granulate, which is sufficient to surface a 100 m2 play area. The tennis ball collection made it 
possible to lay four new surfaces in 2015, and a further 10 projects are now planned for leagues in 
Brittany, the Côte d’Azur, Flanders, Languedoc-Roussillon, Limousin, Lorraine, Pays de Loire, Provence 
and Yvelines. 
 
One of our 2015 projects  
Centre for children and young people with multiple handicaps in La Queue-lez-Yvelines. 
The 100 m2 play area is equipped with swings and roundabouts adapted for wheelchairs. As the centre's 
first outdoor play area, it gives children and young people the opportunity to have fun and play 
educational games in complete safety. 
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Collection  
To optimise the carbon balance of the campaign, the tennis 
balls are collected once a year during a nationwide tour of 
France organised and conducted by Coved in close 
cooperation with the FFT. Scheduled between 25 April and 
20 May, this year's tour will stop in 38 locations to collect 
more than 1.5 million used balls from participating FFT 
tennis leagues. 

Follow us on Twitter 

@GroupeSaur  

http://www.saur.com/
https://twitter.com/GroupeSaur

